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JING CULTURE

Jing Culture & Crypto is a B2B platform
covering how Web3 technologies are
changing the art and culture landscape.

We explore how arts and cultural
organizations are building NFTs into their
programming, Web3 projects that are
leveraging the blockchain in innovative
ways, the digital art collector’s market, and
emerging movements in the metaverse.

Through project spotlights, leadership
interviews, and market analysis, our
coverage aims to be informative and
instructive for our audience of cultural and
Web3 professionals.



Our Audience
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Our global readership spans the arts, culture and
technology sectors. Key players and decision-
makers from leading NFT and metaverse platforms,
crypto industry leaders, NFT art collectors, creative
technologists, museum professionals, and digital
artists all read Jing Culture & Crypto for insights into
the business of art and culture in Web3.
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Our Audience
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Jing Culture & Crypto understands the impact of creative
technologies — especially NFTs — and their implications for
the broader culture, museum, and technology industries.
Our goal is to help cultural organizations strategize within
the growing crypto space, aiding them in finding new
technologies, people, and ideas to power their work.

Our content is written by a team of journalists and delivered
directly to the inboxes of the industry’s most influential
decision-makers, up-and-coming businesses, and
professionals.

JING CULTURE

Work With Jing Culture & Crypto

For businesses hoping to tap into an increasingly lucrative
space, Jing Culture & Crypto offers maximum exposure to a
global readership of established professionals in the culture
and Web3 sectors.

Our Media Sponsorships allow you to attract high-quality
leads, generate increased traffic, and influence decision-
makers by establishing your brand amongst the top
companies in the emerging NFT industry.



Content Pillars

Projects

Analyzing the latest
Web3 ventures — from
NFT drops to metaverse
build-outs — by cultural
organizations, platforms,
and artists

Technology

Spotlighting the
technologies and
industries such as AR,
VR, and cryptocurrency
that are supporting NFT
and metaversal
development

JING CULTURE

Market

Highlighting trends and
insights into the NFT art
and collecting
landscape, including the
growth of Web3 in
China

Industry Profiles

Conversations with key
players, leaders, and
decision-makers in the
Web3 space, whether
founders, creatives, or
cultural organizations
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EDITOR'S NOTE

Has the time come for a decentralized museum? Tom McLeod thinks so — enough to
launch Arkive, a museum built on decentralization. Arkive will eventually be integrated with
NFTs, but even before that, it's already putting into practice a signature Web3 principle to
rehaul the way the cultural sector operates, communicates, and engages its community.
So yes. it's about time. More below, along with other movements in the world of Web3.

THE NFT DROP TO KNOW

The release shaking up digital art and com
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Our weekly NFT newsletter is an essential guide to
NFT art and commerce. Each edition spotlights the
week’s leading stories on what and who is shaking
up the crypto art space, top-selling NFT drops, and
NFT-related events on the horizon.

Our weekly China Edition newsletter explores Web3
developments in China, including coverage on recent
NFT launches, regulatory moves, market data, and
key industry voices.
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WeChat

—I"RREBR"ZH TR SRICHERE? UCCA... -

ZARRAMBHNEEE, AREEBEHUATIL, BAARHURERANXESE
"ND9 ELEFEEFA.

TUESDAY, JANUARY 18

JING CULTURE = COMMERCE

Our WeChat account features
engaging professional viewpoints,
cutting-edge technology and
cultural collaborations that reach
an avid Chinese readership
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Read More >
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Webinars
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DELIVERING
THE MUSEUM
EXPERIENCE

THROUGH
NFTS

With guest speakers
Kate McGregor
Computer History Museu

Featuring guests
Frances Liddell
Researcher, Writer, and Advisor
JULY 28, 2022 :
Diane Drubay
1OAM EST | 3PM GMT Tezos / We Are Museums

Our webinars explore current happenings and insights at
the intersection of art, culture, and Web3. Featuring expert
panelists from the Web3, culture, and arts industries, these
discussions highlight strategies and innovations, and offer
actionable takeaways to drive growth and engagement.
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FOR PARTNERSHIP OPPORTUNITIES,
PLEASE CONTACT:

zara@jingculturecommerce.com
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JING CULTURE

THE BUSINESS
& OF ART AND
CULTURE IN WEB3
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